
Connecting to the Shooting Enthusiast 
Local Digital Sales Solutions 
 
Client Usage and Campaign Results 



Client Review 1 
Gander Mountain  
 

Target DŜƻΩǎΧΧΧΦΦΧΦфп 5a!Ωǎ 
5ǳǊŀǘƛƻƴΧΧΧΧΧΧΧΦΦп ²ŜŜƪǎ 
LƳǇǊŜǎǎƛƻƴ ¢ŀǊƎŜǘΧΦΦмпΣлллΣллл 
 
Marketing Goal: 
Branding to core outdoor audience and  
conversion activity on select e-com.  
pages. 
 
Strategy: 
Å  Display Advertising on Armalot P.M.P. 
Å  50/50 use of mobile and desktop. 
Å  Retargeting to the core user. 
 

Results: 
Å  Program managed for conversion activity; 
Å  14,113,531 impressions delivered; 
Å  11,800 user click engagements; 
Å  Outreach CTR .08, Retargeting CTR .17 
Å  645 direct conversions; 
Å  Extended promotion adding 1.5MM 

[ŀƴŘƛƴƎ tŀƎŜΧƘǘǘǇΥκκǿǿǿΦƎŀƴŘŜǊƳƻǳƴǘŀƛƴΦŎƻƳκŎǳǎǘƻƳŜǊŀǇǇǊŜŎƛŀǘƛƻƴ 



Client Review 2 
Shoot Straight 
 

Target DŜƻΩǎΧΧΧΦΧΦ!ǘƭŀƴǘŀΣ IƻǳǎǘƻƴΣ  
                                     Dallas, Phoenix. 
5ǳǊŀǘƛƻƴΧΧΧΧΧΧΦΦо ƳƻƴǘƘǎ 
LƳǇǊŜǎǎƛƻƴ ¢ŀǊƎŜǘΧΦмΣрллΣлллΣ рллYκƳƻƴǘƘ 
 
Marketing Goal: 
Branding to core outdoor audience and  
Purchase interest for a specific firearm,  
Heckler & Koch, HK45.  No range services. 
 
Strategy: 
Å  Display Advertising on Armalot P.M.P. 
Å  Mobile and desktop mix. 
Å  Outreach only 
 

Results: 
Å  1,500,000 impressions delivered  
Å  1,200 user click engagements; 
Å  Outreach CTR .08  
 

[ŀƴŘƛƴƎ tŀƎŜΧhttps://shoot-straight.com/product-category/firearms/?filter_brands=84&utm_source=n 

                                etwork&utm_medium=banner&utm_campaign=wftv 



Client Review 3 
5ŀƴŎŜΩǎ {ǇƻǊǘƛƴƎ DƻƻŘǎ 
 

Target DŜƻΩǎΧΧΧΦΧΦwƛŎƘƳƻƴŘΣ ±! 
5ǳǊŀǘƛƻƴΧΧΧΧΧΧΦΦм ƳƻƴǘƘ 
LƳǇǊŜǎǎƛƻƴ ¢ŀǊƎŜǘΧΦнллΣллл  
 
Marketing Goal: 
Branding to core outdoor audience and promoting  
ƳƛȄŜŘ ǎŜǊǾƛŎŜǎΧŀƳƳǳƴƛǘƛƻƴΣ ŜǾŜƴǘǎΣ  Ǝǳƴ ŀǳŎǘƛƻƴΣ  
etc. 
Strategy: 
Å  Display Advertising on Armalot P.M.P. 
Å  Mobile and desktop mix. 
 

Results: 
Å  200,001 impressions delivered  
Å  226 user click engagements; 
Å  Outreach CTR .11  
 

[ŀƴŘƛƴƎ tŀƎŜΧhttp://store.dancessportinggoods.com/ruger/?ban-link=104?utm_ 

source=smdigital&utm_medium=banner&utm_content=ruger&utm_campaign=display 



2ÈÔ×ÓÌɯ2ÐÛÌÚȱȭ 

4x4OffRoads.com flyfisherman.com monstermuleys.com 

50campfires.com gameandfishmag.com muleymadness.com 

arkansashunting.net glocktalk.com myhuntingforum.com 

ATVquadswap.com grandviewoutdoors.com nexthunt.com 

bassfan.com gunandgame.com northamericanwhitetail.com 

biggamehoundsmen.com gunauction.com ohiogamefishing.com 

biggamehunt.net gunbroker.com outdoorchannel.com 

bornbucks.com gundogmag.com outdoorhub.com 

bowhunter.com gunnuts.net outdoorlife.com 

bowhunting.net gunsandammo.com petersenshunting.com 

bowhuntingmag.com gunup.uberflip.com pursuetheoutdoors.com 

bowhuntingohio.com handgunsmag.com race-dezert.com 

callingducks.com hunt101.com reelreports.com 

catfish1.com huntdrop.com rifleshootermag.com 

coverhunt.com huntingblades.com shootingtimes.com 

coyotehuntinginfo.com huntingclub.com shotgunworld.com 

cthuntingnshooting.com huntingne.com sledswap.com 

cyberangler.com huntingnet.com snowmobilefanatics.com 

deerhuntersclub.com huntingny.com sportsafield.com/ 

duckhuntingchat.com huntingpropertysearch.com sportsmenvote.com 

elk-hunting-tips.net imfdb.org theboxotruth.com 

fflunleashed.com in-fisherman.com thesportsmanchannel.com 

fieldandstream.com jesseshunting.com thetruthaboutguns.com 

firearmsnews.com lakestatefishing.com USACarry.com 

firearmstalk.com leasehunter.com wildfowlmag.com 

floridasportsman.com longrangehunting.com worldfishingnetwork.com 



   Exercising your right to sell arms 

 

"ÖÕÛÈÊÛɯÜÚɯÈÕËɯÞÌɯÞÐÓÓɯÏÌÓ×ȱ 
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